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Call for Paper

Call for Papers: Toward Sustainability and Transformative
Innovation

Innovation and sustainability have become the greatest driver of success for
the global fashion and textile industry which are among the largest employers
in Korea and globally. The magnitude and complexity of this unprecedented
market disruption has academia and the practitioners struggling to manage the
phenomena. With information available 24/7/365 through digital access and
transformative technology, the conventional perspective and analytic approach
are not able to keep business sustainability nor value equation. Minimal research
addresses this phenomenon and a robust body of knowledge is lacking to frame
understanding.

Call for Papers: New Approaches to Apparel Making in the 21st
Century

This article collection focuses on advancing knowledge on how apparel
is made and will be made including new technologies, advances in sizing
and fit, and virtual prototyping. It includes digital product development and
manufacturing that uses integrated, computer-based systems to create product
and manufacturing processes simultaneously and may use simulation, 3D
visualization, analytics, and collaboration tools.
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Fashion Supply Chain

¢ Management

Michael Londrigan, Jacqueline M, Jenkins /
Fairchild Books
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Digital Jacquard Design
Julie Holyoke / Bloomsbury Visual Arts
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FASHION &
MODERNISM

Fashion and Modernism

Louise Wallenberg, Andrea Kollnitz/Bloomsbury
Visual Arts
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Research and Design for
Fashion 3%

Simon Seivewright, Richard Sorger/ Bloomsbury
Visual Arts
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