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New Article Alert and Call for Papers: Retail Technology

© Fashion and Texiles

a Springer Open Joumnal

Fashion
and Textiles

Calls for Papers for Special Article Collection of

“Retail Technology”

Intemational Journal of Interdisiplinary Research
Editor-in-Chief: KyungWha Ch

1. Special Article Collection: “Collaboration with Technology to Sell Fashion:
The Fourth Industrial Revolution in Fashion Retail Business” due Dec. 1, 2017

Fashion and Textiles, a peer-reviewed open access journal invites you to submit to a special article
collection on the topic of “Collaboration with Technology to Sell Fashion: The Fourth Industrial Revolution
in Fashion Retail Business” to be edited by Ho Jung Choo.

The objectives of this special collection are to advance knowledge related to the current development of
technologies applied to fashion retail businesses. Most of these technologies are new to the world, not to
mention the fashion retail industry. In this respect, investigating how these technologies would affect
consumers and retailers who interact with each other through fashion is meaningful. Research articles
submitted to the special collection can relate to any technology applied to fashion retail through either
brick-and-mortar shops or online stores. Consumer acceptance or avoidance of these technologies

will be our special interest.

The main topics include, but are not limited to:
® Virtual Reality (VR) store

Augmented Reality (AR) store

Smart store, 10T application

Digital flagship store

Digital signage

Kiosk in store

Interactive show window

Smart mirror, Virtual fitting

Virtual salesperson

Chatbot

Digital Wallets

Click and collect (buy online, pick up in store)
Drone delivery

Downside of technology

Consumers' acceptance of technology
Facilitators/inhibitors in adopting technology in fashion stores
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http: //www., springer, com/chemistry/journal /40691




Sustainability Special Colleciton

@ Fashion and Texiles

a Springer Open Jounal

Fashion

and Textiles “Sustainability and the triple bottom line within
the global clothing and textile industry”

Intemational Jounal of Interdisiplinary Research
Editor-in-Chief: KyungWha Oh

Guest Editors - Kim Y. Hiller and Joy M. Kozar

The objectives of this special collection will be to advance knowledge related to current sustainability challenges
within the global clothing and textiles supply chain and seek new perspectives on initiatives within the industry

to advance sustainability and the triple bottom line. Articles submitted to the special collection can relate to
sustainability within any aspect the supply chain (from design, to production, distribution, marketing consumption,
and disposal).

¢ |ntroduction to special issue on sustainability and the triple bottom line within the global clothing and textiles industry

* An empirical test of the triple bottom line of customer-centric sustainability: the case of fast fashion

* Creativity and sustainable apparel retail models: does consumers' tendency for creative choice counter-conformity
matter in sustainability?

* Black walnut, Osage orange and eastern redcedar sawmill waste as natural dyes: effect of aluminum mordant on color
parameters

* Exploring the role of values and norms towards consumers' intentions to patronize retail apparel brands engaged
in corporate social responsibility (CSR)

* Cloth(ing) for the dead: case study of three designers’ green burial practices

* Perceived ease of use and usefulness of sustainability labels on apparel products: application of the technology
acceptance model

ofel 014 QIEo|EE =BES S Fuch
https: //link_ springer, com/journal /40691 /topicalCollection/AC €2094227f731{3b875¢b4012f4dd19¢2/page/1
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Marketing Fashion Footwear

Tamsin McLaren, Fiona Armstrong—Gibbs
%]/ Bloomsbury Visual Arts
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Fashionable Childhood
Annamari Vinskd # / Bloomsbury Academic
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Social Psychology of Dress
(Bundle Book + Studio
Access Card)

Sharron J, Lennon, Kim K, P, Johnson, Nancy
A. Rudd |/ Fairchild Books
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Clair Hughes #|/ Bloomsbury Visual Arts
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